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See You in Savannah!
Make plans to attend NARBA’s next con-
ference in Savannah, Georgia on January 
9-11, 2019. Our conference will be held in 
association with the Southeast Regional 
Fruit and Vegetable Conference (SRFVC), 
a major regional conference with multiple 
tracks of educational sessions and a large 
trade show. Program planning is under-
way, and the full schedule and registra-
tion will be available in the fall of 2018. 

We are working out the details so 
NARBA registrants can group in one or 
two convenient hotels. Watch for more in-
formation. As all host hotels for the SRFVC 
fill up very quickly, we recommend getting 
reservations early. 

Here’s  information to help you mark 
your calendar and think about travel. 
Basic program schedule 
Wednesday, January 9
•	 Workshop, “Fundamentals of Caneber-

ry Production” 1:00 pm -5:00 pm
•	 Tour of the Port of Savannah, one of the 

largest and busiest ports in the country. 
The tour will focus especially on the 
handling of berry and fruit crops. 3:00-
4:30 pm; additional times/days may be 
added based on demand.

Thursday, January 10
•	 Caneberry presentations, panel discus-

sions, and breakouts. Sessions open to 
NARBA conference registrants only.

•	 NARBA annual meeting at lunch
•	 Caneberry-specific	trade	show	and	

posters
•	 SRFVC conference sessions on “Busi-

ness Operations” also open to NARBA 
conference registrants. 

Friday, January 11
•	 Caneberry educational sessions in two 

rooms, posters.
•	 SRFVC trade show
•	 SRFVC educational sessions in multiple 

tracks, including blueberries, peaches, 
food safety, organic, roadside markets, 
vegetables

•	 Reception	on	trade	show	floor
All sessions and trade show open to 

all NARBA and SRFVC registrants. Lunch 

is included in registration. 
Saturday, January 12
•	 SRFVC trade show and edu-

cational sessions continue. 
Tracks include blueberries, 
food safety, muscadines, 
peaches, vegetables, and wa-
termelons, 

Location, Hotels, 
Travel
Savannah is a lovely 
place to visit, with cob-
blestone streets,  historic 
squares and buildings, 
Spanish moss, stately 
trees and temperate win-
ter weather. Thursday-
Saturday activities take 
place at the Savannah 
International Trade & 
Convention Center, just 
across the river from the 
vibrant historic down-
town, with its many ho-
tels, shops and restaurants. Ferry and bus 
service connect the two areas. Wednes-
day’s workshop is expected to take place 
at NARBA’s host hotel. 

Above: The view from the 
Convention Center across the 
Savannah River to Savannah’s 
riverfront.  Middle: The SRFVC 
trade show  Bottom:  A historic-
Savannah square.

The Savannah airport (SAV) is about 
25 minutes from the Convention Center 
and historic district hotels. 

Watch for more information on the 
NARBA website.t
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July 20-21, 2018 – Northwest Rasp-
berry Festival, Lynden, WA. Music, crafts, 
raspberry food and drink, and more. See 
http://lynden.org/northwest-raspberry-
festival-july-14-15-2017/
August 8-10, 2018 – Aneberries Con-
greso Internacional, Guadalajara, Mexi-
co. The 8th annual conference of Mexico’s 
asociation of berry exporters. See www.
congresoberries.com/. English translation 

E V E N T S
Our website lists additional caneberry fes-
tivals. If you have a festival in your area or 
at your farm, let us know!!
July 11, 2018 – Oregon State University 
Caneberry Field Day, 1:00 - 5:00 p.m., 
North Willamette Research & Extension 
Center, 15210 NE Miley Rd, Aurora, OR 
97002. Free, no preregistration required. 
For more information, visit https://ex-
tension.oregonstate.edu/nwrec/events/
caneberry-field-day
July 12-15, 2018 – Machine Harvesting 
Raspberry Field Day, 12:00-2:00 pm at 
Honcoop Berry Farm, 9696 Northwood 
Road, Lynden, WA 98264. Free, no prereg-
istration required. See https://s3.wp.wsu.
edu/uploads/sites/1032/2018/05/Sm-
Fruit-Field-Day.pdf for more information.
July 12-15, 2018 – North Carolina 
Blackberry Festival. Music, crafts, ven-
dors, recipe contest, “giant patchwork 
blackberry cobbler,” and more. See http://
ncblackberryfestival.com/ for details.

is generally provided.
August 15, 2018 – Virtual Field Trip:  
Fall Producing Blackberry Produc-
tion. 10:00-11:00 CST. Broadcast live 
from the Sta-N-Step farm in Arkansas, 
it will explore the environmental and 
economic viability of commercial produc-
tion of late-season primocane-fruiting 
cultivars.  Preregister at http://bit.ly/
Blackberry-Virtual-Field-Trip by August 

The BRAMBLE is a quarterly publica-
tion of the North American Raspberry 
& Blackberry Association (NARBA), and 
is	a	benefit	of	membership	in	the	as-
sociation. For membership information, 
a sample copy, reprint permision, and 
advertising rates, contact 

NARBA
197 Spring Creek Road
Pittsboro, NC 27312 USA
Phone: 919-542-4037
Fax: 866-511-6660 (toll-free)
info@raspberryblackberry.com
www.raspberryblackberry.com
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Briefly Speaking...
Spring and summer are exciting times for a berry breeder, especially for those of us 
in	places	where	winter	seems	to	drag	on	forever.	The	first	flowers	start	appearing	on	
brambles in May, marking the start of the crossing season. Then the fruit starts to ripen 
and it’s like your birthday, except you wrapped the present yourself but don’t know 
what is in it! Not only that, but you have already started to work on your present for 
next year, and yet each year it is always a surprise to see what you get! The down side, 
unfortunately, is that you usually don’t like what you get, and there is no one to blame 
but yourself and Mother Nature. Yet every so often, you get just what you were hoping 
for and a new variety is unwrapped. 
Of course I am talking about making crosses in the spring to develop the plants for the 
next breeding season and seeing the fruits of your labor (sorry, couldn’t resist) in the 
new breeding lines and potential new varieties developed in previous seasons. But that 
is just the beginning of the long journey from a single seed to a new variety for grow-
ers. What goes on in between is a complicated and challenging process involving col-
leagues, nurseries, growers, marketers, and eventually consumers. 
At the heart of what a fruit breeder does are the needs of the grower community being 
served, whether it is small growers for local sales or multi-national companies provid-
ing fruit for millions of consumers. The cooperation between plant breeders and grow-
ers is an invaluable part of developing new varieties. Getting feedback from growers is 
crucial in determining the direction a breeding program takes and ultimately the suc-
cessful development of new varieties. The experience of professional growers helps the 
plant breeder identify strengths and weaknesses of potential new varieties and helps 
develop the next generation of plants for evaluation. 
NARBA is a great forum for ideas and networking that keeps academics like myself con-
nected to the real world of producing fruit as a business. Interacting with industry to 
learn about the growing conditions and challenges, market forces, consumer preferenc-
es and many other aspects of the industry is so important in determining what direc-
tion my breeding program should take. 
Any breeder who looks back at their early career can recognize the mistakes made due 
to poor decision making and inexperience, often because they did not consult with 
growers enough to understand the industry and the needs of the growers. If one learns 
from those experiences and listens to stakeholders, over time mistakes are fewer and 
progress is faster. Right alongside of us during this learning process are the growers 
who	are	testing	some	of	our	mistakes	in	their	fields.	This	is	so	important	and	so	appreci-
ated, although the growers may not always get the thanks or recognition they deserve. 
Organizations like NARBA provide a crucial connection between industry and academia 
that	is	beneficial	to	both	and	will	help	propel	our	industry	forward.	So,	since	I	don’t	say	
it often enough, thank you to NARBA and my industry partners for your support of my 
program and cooperation in testing my newest raspberry creations. 

Courtney Weber
Berry Breeder, Cornell University
NARBA Executive Council. Region 2 Representative

https://extension.oregonstate.edu/nwrec/events/caneberry-field-day
https://extension.oregonstate.edu/nwrec/events/caneberry-field-day
https://extension.oregonstate.edu/nwrec/events/caneberry-field-day
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10, 2018. For more information contact 
Karen Ballard at kballard@uaex.edu
January 9-11, 2019 – NORTH AMERI-
CAN RASPBERRY & BLACKBERRY 
CONFERENCE, Savannah, Georgia, in 
association with the Southeast Regional 
Fruit and Vegetable Conference. See page 
1. Watch for additional info by email and 
at NARBA’s website
February 20-21, 2019 – Ontario Fruit 
and Vegetable Conference; berries ses-
sions	on	the	first	day.	More	info	at	www.
ofvc.ca/ 
June 23-28, 2019 – XII Rubus & Ribes 
Symposium of the International Society 
for Horticultural Science. The Sympo-
sium is held every four years; the 2015 
Symposium was in North Carolina. This 
Symposium will start with a pre-sympo-
sium tour from Frankfurt, Germany, to 
Zurich, Switzerland, June 23-25, 2019, 
followed by the congress in Zurich June 
25 - 28, 2019. For more information, visit 
www.rubusribes.agroscope.ch . Online 
abstracts submission and registration are 
open now. 
Visit www.raspberryblackberry.com for 
our most complete and up-to-date list of 
events. Contact the NARBA office to have 
events of interest to our members or the 
public listed. 

N A R B A  N E W S
NARBA Sponsors the  
Small Fruit Update
NARBA is now a sponsor of the Small 
Fruit Update, published by the Northwest 
Berry Foundation. This email newslet-
ter	of	field	updates,	pest	management,	
industry news, and more is published 
weekly during the growing season, and 
somewhat less frequently during the off-
season. It is a great source of information 
–	whether	you	are	in	the	Pacific	North-
west or elsewhere – and we are pleased 
to support it. 

Check out the Update at www.nwber-
ryfoundation.org/sfu.html. At the bottom 
of the current issue is a link to subscribe.

NARBA Supports NBCI Health 
Benefits Research Project
Over the last four years the National 
Berry Crops Initiative (NBCI), of which 
NARBA is a member, has worked to iden-
tify research projects that collectively can 

be used to promote the berry industry. 
Evaluation of current research identi-
fied	three	primary	gaps:	1)	knowledge	
about America’s fruit consumption and 
berry intake patterns, including knowl-
edge and attitudes underlying fruit choice 
behaviors across and within various 
economic and demographic populations;  
2) nutrient density and cost perception of 
berries; and 3) a comprehensive analysis 
of	the	collective	berry	health	benefits	sci-
ence. 

NBCI initiated three projects between 
2014 and 2020, with a particular interest 
in	getting	specific	mention	of	berries	in	
the Dietary Guidelines for Americans. The 
Dietary Guidelines for Americans are pub-
lished	every	five	years,	with	the	next	ver-
sion due in 2020. You may recall previous 
version as the “Food Pyramid” and “My 
Plate” (see https://www.choosemyplate.
gov/dietary-guidelines).  A call-out of ber-
ries would be a great boost to berries and 
encourage greater consumption, especial-
ly in institutional settings like schools.

NARBA	provided	a	share	of	financial	
support	to	the	first	two	projects,	and	our	
Executive Council has just approved a 
donation of $2,000 to the third project, 
which will address issues of value and 
perception in purchasing of fruit. It will 

Are YOU Connected?  
Have you joined “NARBA Members 
Connect,” our Members-Only Facebook 
group? If not, here’s what you missed 
recently:
•	 Videos from Oregon grower Ken Van 

Dyke of his Columbia Star planting
•	 A photo of Kentucky member Lanny 

Copeland’s newly-ripening black rasp-
berries

•	 Photos of early harvests of raspberries 
from Oregon members Tim Parsons 
and Julie Schedeen

•	 A query from Maine member Mi-
chael Goss asking if others had prob-
lems with vetch or bindweed in their 
brambles.

To see what other members are doing, 
and share your own pictures, comments, 
and queries, search “NARBA Members 
Connect” on Facebook and request to 
join. You must have a personal Facebook 
account  – it won’t work if you only have a 
business page.

Above: Tim Parson’s raspberries. 

explore and compare nutrient value, cost, 
and density factors of fruits relative to 
health	benefits.	The	study	will	focus	on	
the	specific	nutrients	in	berries	that	can	
contribute to lowering the risk of chronic 
disease such as CVD and diabetes and will 
determine the cost / value of berry nutri-
ents compared to other fruits. 

We look forward to the results of the 
project. t

NEW! Subscription 
Memberships to NARBA
Do you know a grower or extension 
agent	who	would	benefit	from	being	a	
NARBA member? The NARBA Execu-
tive Council recently voted to create a 
new “Subscription Membership.” as a 
new gift membershipsprogram.

NARBA ishaving pecial gift cards 
printed that donors can give or send 
to recipients. NARBA will also send 
follow-up “Welcome” cards that ac-
knowledge the donor. 

Subscription Memberships cost 
only	$35.	Benefits	include	the	newslet-
ter (on paper, by mail), E-newsletters, 
access to the Proceedings, and mem-
ber discounts. Subscriber members 
are not listed in the membership 
directory and do not have voting privi-
leges. 

Contact NARBA at 919-542-4037 
or info@raspberryblackberry.com to 
learn more!
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Summer
Caneberry Chores
This list was developed by 

Dr. Gina Fernandez, Small Fruit Specialist 
at NC State University, and reviewed and 
revised with the assistance of Dr. Marvin 
Pritts at Cornell. Chores and timing may 
be somewhat different in your area or for 
your cropping system. For detailed rec-
ommendations for the Pacific Northwest, 
subscribe to The Small Fruit Update. (See 
www.nwberryfoundation.org/sfu.html. At 
the bottom of the current issue is a link to 
subscribe.)
Plant growth and development

 � Fruit development.
 � Rapid primocane growth.
 � Floricanes fruit and begin to senesce.

Pruning and trellising 
Floricane-fruiting raspberries:

 � May need to adjust primocane num-
bers if canes are too thick (i.e. remove 
less vigorous primocanes at their base)

 � Train primocanes to the trellis.
 � Pinch black raspberry primocanes at 
3-4 feet tall to promote lateral growth. 

Primocane-fruiting raspberries:
 � Train primocanes within a trellis to 
hold canes erect.

Erect floricane-fruiting blackberries:
 � In warm climates with a long growing 
season, tip the new primocanes when 
they are about 6-12 inches below the 
top wire of the trellis to encourage 
lateral branching. Continue tipping at 
monthly intervals to maintain desired 
branching and height of canopy (later-
als should reach top wire). Apply fun-
gicide after tipping to minimize Cane 
Blight (Leptosphaeria coniothyrium) 
infection.

 � In colder climates, tip primocanes once 
when they are about 3-4 feet tall to en-
courage lateral branching. 

 � Prune	out	spent	floricanes	after	they	
have produced fruit; remove weak pri-
mocanes. 

 � Train primocanes to trellis to minimize 
interference with harvest. Shift or V 
trellises make this relatively easy.

Trailing floricane blackberries:
 � Train new primocanes to middle of 
trellis, on the ground in a weed-free 
area, or temporarily to trellis outside of 

fruiting area (depends on trellis type).
 � If necessary, prune out excessive pri-
mocane growth.

 � Remove	spent	floricanes	after	harvest.
Erect primocane-fruiting blackberries:

 � Tip canes twice: soft tip once at .5 m (1.5 
ft) and then soft tip the laterals at .5 m. 

Weed management
 � Mow along side of row to maintain the 
width of the bed to 3-4 feet. 

 �Weed growth can be very vigorous at 
the same time as the crop peaks. 

 �Weed control is best done earlier in the 
season before harvest commences. 

 � Mow middles regularly to allow pick-
ers to move through rows easily.

Insect and disease scouting   
(these will vary by region)

 � Pay particular attention to the likeli-
hood that spotted winged drosophila 
(SWD)	may	be	present	in	your	fields	
this year. This pest is very attracted to 
blackberry and raspberry fruit, par-
ticularly later in the season. Consult 
your local entomologist for updates on 
scouting methods and occurrences. 

 � Scout for insects 
 � Spotted winged drosophila

1-888-575-40
90

www.Produc
ePromotions

.com

FEATHER FLAGS / 3’X8’ BANNERS / POLYMARKETEERS  
ROAD SIGNS / NYLON FLAGS / PENNANT STRINGS  

AND FIND MORE ONLINE!

WWW.PRODUCEPROMOTIONS.COM

ECONOMICAL
EFFECTIVE

PROMOTIONAL 
PRODUCTS

WWW.PRODUCEPROMOTIONS.COM

Flock Free Bird Control has taken  
Fly Away Birdies nationwide.

BENEFITS:
• �Ensure�More�Profit
• Economical
• Spooks Birds
• �Simple�Installation
• Wind Powered
• �Environmentally�

Safe
• Non-Lethal

KEEP BIRDS FROM:

FLY
 AWAY BIRDIES

www.flockfree.com

877-935-6250
shop@flockfree.com
Installation�questions:� 

Fred@FlyAwayBirdies.com

HUMMING LINE
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fully ripe and suitable for PYO only.
 � Pick directly into clamshells with ab-
sorbent pads, or for PYO use clean 
cardboard	flats,	take-home	baskets,	or	
sanitized re-usable containers.

 � Keep harvested berries in shade and 
move into coolers as soon as possible 
to lengthen the shelf life of the fruit.

 � Use forced-air precoolers for optimal 
removal	of	field	heat.

 � Store at 32° to 34°F and 95% relative 
humidity.

 � Freeze excess fruit for jam, juice, or wine.

New Cost Study for Fresh 
Market Raspberries Now 
Available
“Sample Costs to Produce and Harvest 
Fresh Market Raspberries in the Central 
Coast Region – 2017” is a new publication 
of the University of California. It should be 
helpful for those trying to decide whether 
to	grow	raspberries,	growers	figuring	out	
their own costs, or anyone simply inter-
ested in what is involved in production in 
the major commercial raspberry produc-
tion region of the U. S.

“The study focuses on the many com-
plexities and costs of primocane raspber-
ry production over a three-year period, 
including crop establishment, fertility 
practices, overhead tunnel management, 
harvest and rising labor costs,” said Mark 
Bolda, UC Cooperative Extension farm 

 � Raspberry crown and cane borer 
(canes girdled and wilt)

 � Psyllid 
 � Two-spotted spider mite
 � June beetle
 � Japanese beetles
 � Stink bugs
 � Fire ants

 � Scout for diseases 
 � Botrytis
 � Rusts
 � Orange felt (orange cane blotch) 
(blackberry)

 � Sooty blotch (blackberry)
 � Orange rust
 � Late leaf yellow rust (be sure to dis-
tinguish from orange rust as control 
is different)

 � Powdery mildew
 � Double blossom (blackberry)
 � Cane blight (blackberry)
 � Powdery mildew
 � If virus symptoms are present, af-
fected plants may need to be rogued 
out to prevent spread

Water management
 � Raspberry and blackberry plants need 
about 1-2 inches of water/week; this 
amount is especially critical during 
harvest. 

 � For blackberries (not raspberries) in 
warmer climates only, consider install-
ing an overhead system for evapora-
tive cooling to reduce sunscald. Turn 
on once or twice a day from 10 am to 3 
pm for short periods of time (approx. 
15 minutes) at mid-day only. 

 � Give plants a deep irrigation after har-
vest.

Nutrient management
 � Take leaf samples after harvest and 
send to a clinic for nutrient analysis. Do 
not fertilize with nitrogen at this time 
of the year in the northern production 
regions. 

 � Blackberry growers in the South: give 
plants additional nitrogen after har-
vest. Check with your local Extension 
Service for recommendations.

Harvest and marketing
The busiest time of the year for a black-
berry or raspberry grower is the harvest 
season. Each plant needs to be harvested 
every 2-3 days. For larger plantings, that 
means fruit is picked from some part of 
the	field	every	day	of	the	week.

 � Pick blackberries when shiny black for 
shipping. Those that are dull black are 

advisor and co-author of the study.
The analysis is based upon a hypo-

thetical well-managed farming operation 
using practices common to the region. 
Growers, UC Cooperative Extension farm 
advisors, and other agricultural associates 
provided input and reviewed the methods 
and	findings	of	the	study.

This study assumes a farm size of 
45 contiguous acres of rented land with 
raspberries planted on 42 acres. The 
crop is hand-harvested and packed into 
4.5-pound trays. There is a fall harvest 
during production year 1, a spring and fall 
harvest during production year 2, and a 
spring harvest during production year 3. 
Each harvest is three months long.

The authors describe the assumptions 
used to identify current costs for produc-
tion material prices and yields. Tables 
show the phase-in schedules for Califor-
nia’s minimum wage and overtime laws 
through the year 2022. Other tables show 
the monthly cash costs, the costs and 
returns per acre, hourly equipment costs, 
and the whole farm annual equipment, 
investment and business overhead costs.

Free copies of “Sample Costs to Pro-
duce and Harvest Fresh Market Raspber-
ries in the Central Coast Region – 2017” 
can be downloaded from the UC Davis 
Department of Agricultural and Resource 
Economics website, https://coststudies.
ucdavis.edu. t

http://bit.ly/Blackberry-Virtual-Field-Trip
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www.gearmore.com

This Venturi Air Sprayer features the latest technology 
in low volume spraying. Berry growers achieve the 
following bene ts:  better coverage from a smaller and 
more uniform droplet size, less  ll-ups, less wasted 
chemical, and lower maintenance costs. This special 
narrow sprayer was developed for low horsepower 
tractors operating in Hoop houses.

This Venturi Air Sprayer also features the same 
technology but for higher horsepower tractors. The fog 
sized droplets insures total plant coverage. The special 
16 nozzle distributor head gives total foliage coverage 
including the underside of  leaves. If  your tractor has 
enough PTO horsepower, we recommend the P50 due 
to the density of  the foliage.

MODEL P42 w/12 Nozzles
Minimum HP: 18 H.P.
Overall Width: 38"
Capacity: 75 Gallon

MODEL P50 w/16 Nozzles
Minimum HP: 45 H.P.
Overall Width: 44"
Capacity: 100 Gallon

VENTURI AIR 
SPRAYERS

13477 Benson Ave. - Chino, CA 91710 - Ph:  909/548-4848 - Fax:  909/548-4747

AFFORDABLE
QUALITY

SPRAYERS
For Caneberries and Blueberries
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Report on NARBA’s 2018
Raspberry & Blackberry 
Pricing Survey 
More than 140 growers participated in 
NARBA’s on-line survey of raspberry and 
blackberry pricing this spring, an increase 
in participation of more than 40% over 
last year’s survey. Of those, about three 
dozen indicated they weren’t growing 
caneberries in 2018 or did not complete 
the survey, so a little more than 100 re-
sponses are analyzed for this report. We 
had hoped for more responses, but in the 
current climate of heightened awareness 
of data privacy issues, many may have 
been reluctant to participate. The survey is 
still open – see box at right.

Thank you to all who took part, and 
to those extension networkers and others 
who helped spread the word. Thank you 
everyone for your patience with multiple 
email and social media reminders of the 
survey. And a special thanks to Jennie 
Popp and Leah English at the University of 
Arkansas, who helped design the survey, 
shepherded it through the University’s re-
search protocols, and analyzed the results.

About the Participants
Respondents were asked to identify their 
location at the state/province level. They 
were then grouped into one of eight farm-
ing regions as shown in the map below. 
The greatest number of responses came 
from the Midwest (east of the Mississippi) 
and Mid-Atlantic states, followed by the 
Southeast and the Southwest. There were 
very few participants from the Northeast, 
Midwest (west of the Mississippi), West 
Coast,	and	Canada.	Factors	which	influence	
this include NARBA’s ability to reach grow-
ers with the survey and the number of pro-
ducers, especially direct market producers 
(our main target audience), in each area.

The majority of caneberry producers 
surveyed grew blackberries (41.3%) 

with 20.2% growing raspberries, and 
38.5% growing both raspberries and 
blackberries (see graph above). 

Our respondents are an experienced 
group of growers. Respondents have been 
growing caneberries for an average of 
11.3 years. For blackberry producers, the 
average was 9.3 years, with average rasp-
berry production being 13 years. Almost 
50% of respondents have grown blackber-
ries for six or more years and over 65.5% 
of respondents have grown raspberries 
for six or more years. However, experience 
varied greatly by region. Respondents 
from the Midwest (east of the Mississippi) 
and Mid-Atlantic generally had more years 
of experience in caneberry production 
than respondents in other regions. 

Many respondents have quite small 
acreage in caneberries. Acreage reported 
ranged from two tenths of an acre to 55 
acres, but 28.7% have less than one acre, 
33.7% have 1-2 acres, 20.8% have over 
2 but less than 10 acres, and 16.8% had 
more than 10 acres. Differences were 
found between raspberry and black-
berry acreage. For participants growing 
blackberries, 40% had less than one acre, 
27.5% have 1-2 acres, 18.8% had over 
2 but less than 10 acres and 13.8% had 
greater than 10 acres. For participants 
growing raspberries, 50.8% had less than 
one acre, 27.9% have 1-2 acres, 14.8% had 

over 2 but less than 10 acres and 6.6% 
had greater than 10 acres. 
Types of Market Participants Use
This survey focused on direct-market 
prices – partly because growers have 
little control over prices in wholesale and 
processing markets. Few large producers 
participated, though quite a few growers 
(37.9%) indicated they sold both whole-
sale and retail. Our survey distinguished 
between “small” wholesale, primarily 
sales to local stores and restaurants and 
fruit stands, and “large” wholesale, or 
sales to supermarket chains or through 
major marketers. Approximately 47.6% 
sold all of their berries at retail and 14.6% 
sold all at wholesale. U-pick was the most 
popular marketing method among re-
sponding producers, with more than half 
(51.5%) utilizing this retail strategy. In 
fact, almost 19% percent of respondents 
indicated U-pick as being their only mar-
keting strategy. Many producers sold their 
berries at retail through farm stands/
prepick at the farm (41.7%), and farmer’s 
markets (33.0%). Almost 39% of produc-
ers sold through small wholesale mar-
kets and 27% percent sold through large 
wholesale markets. Fifteen percent of re-
spondents sold their berries by wholesale 
alone. A few also sold for processing.

Most growers described their custom-
ers as “middle income” or “mixed”. 

Looking at Prices: Sales Units 

We did not ask growers to convert their 
prices into a common unit (e.g., the 
pound) which would have made averaging 
and comparisons easier, but instead asked 

them to report in the units they 
sold in, as that is in itself of 
some interest. For PYO rasp-
berries, 56.7% of respondents 
sell by the pound, 30.0% by the 
pint, and the rest by half-pint 
or quart. For PYO blackberries, 
59.0% sell by the pound, 20.5% 
by the pint, 12.8% by the gallon, 
and 5.1% each by the ½ pint 
and quart. 

Pre-picked berries (retail 
sales on the farm, at farmers 

Pacific Coast & West

Canada

Northeast

Mid-Atlantic

Midwest, west of 

SoutheastSouthwest/South

the Mississippi  
Midwest, east of 
the Mississippi  

Region 
% of Total 
Response

Midwest, east of the Mississippi 25.0%
Mid-Atlantic 23.1%
Southeast 20.2%
Southwest/South 13.4%
Northeast 5.8%
Midwest, west of the Mississippi 4.8%
Pacific Coast & West 4.8%
Canada 2.9%

Location of Respondents

Caneberries Grown in 2018

Both Blackberries 
Only

Raspberries Only

continued on page 9

This survey is still open! 
If there are significant additional responses, we 
will analyze results again later this year. If you 
have not taken the survey, you can find it at 
www.raspberryblackberry.com/raspberry-and-
blackberry-pricing-survey-2018/
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SOLUTIONS FOR HEALTHY PLANTS  
AND HEALTHY ENVIRONMENTS

GREENHOUSE CLEANER

EXPERT TIPS

Our Crop Technologies team thrives on providing growers with unique alternatives to overcome  
horticultural challenges, to help ensure healthy growing plants and environments.

Contact us at croptech@kemin.com

www.kemin.com/croptech

*Valena™ is currently registered as a non-specialty  
fertilizer in the State of Florida. Other registrations  

have been submitted and are under review. Please  
contact us to discuss registration in your specific state.

SOIL AMENDMENT
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July 14-17 | Columbus, OH

VALENA™ IN THE
NEW PRODUCTS ZONE

NP9a
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Raspberry & Blackberry 
Pricing Survey Report
Continued from page 7
markets, etc.), are far more often sold by 
container size (volume) than by weight. 
For raspberries, this is generally the pint; 
for blackberries, this can be the pint, 
quart, or gallon, depending mostly on 
region. There are strong regional differ-
ences. In the Northeast, growers generally 
reported selling both PYO and prepick by 
volume (pint); in the Southwest, selling by 
the pound was dominant for both.

Which is better? Considerations in-
clude cost of containers, labor, fairness, 
handling and grading practices, and cus-
tomer perceptions and expectations.
The Berry Prices 

Averages	and	comparisons	are	difficult	to	
make	with	confidence,	especially	for	con-
versions between weight and volume, and 
there can be great differences in how high 
buckets or cups are mounded up. 

For prepick (retail) raspberries, we 
converted half-pints to pints (though this 
tended	to	give	a	high	pint	price),	and	fig-
ured a pint as 3/4 of a pound. The average 
price was $6.46/pint ($8.42/lb). Prices 
varied widely, from $3.00- $12.00/pint 
($2.00-$16.00/lb). A majority (58.0%) 
of growers sold for $5.00-$8.00/pint. 
Twenty percent of growers sold for less 
than $6.00/pint, and the top 28.0% sold 
for $9.00-12.00/pint. 

For pre-pick (retail) blackberries, we 
converted as many reports as possible to 
pints and assumed that a gallon contained 
8 dry pints, coming up with an average 
price of $4.86/pint ($6.46/lb). Prices 
ranged from $1.50-$12.00/pint ($2.00-
$16.00/lb). Here, the lowest-pricing third 
of growers sold for $1.50-3.50/pint, the 
middle third for $3.75-5.50/pint, and the 
top third for $6.00-12.00/pint. There are 
strong regional differences.
Are Prices Changing?
At $4.84/pint the average price for black-
berries has increased slightly, compared 
to our earlier surveys, which reported 
$4.64/pint in 2013, $3.48 in 2015, and 
4.82/pint in 2016. For 2018, the aver-
age price for raspberries was higher at 
$6.32/pint than 2016’s average price of 
$6.01/pint for prepick raspberries, which 
was considerably higher than the 2013 
and 2015 average of $4.78/pint. It is not 
clear	whether	changes	reflect	actual	ris-

ing prices, changes in the make-up of who 
participated in the survey, or simply issues 
with our methodology. 

In actuality, most growers report very 
stable prices. In 2016, 58% were not rais-
ing prices, and only 12.8% were (the rest 
weren’t sure yet). This year, 76.0% of 
blackberry producers were planning to 
keep the same prices, while 4.0% were 
lowering price. For raspberries, an even 
greater percentage (82.8%) of producers 
reported plans to keep the same prices 
in 2018. We asked those who are NOT 
raising price, how long they’d had these 
prices. The bar graph above shows their 
responses. A few have had the same prices 
for as long as 10-12 years! 
Grower Comments 
These are often the most interesting part 
of a survey. We only have room for a few 
here, but have included many more in 
the extended report we are posting in the 
Members Only section of our website. 
Pricing and Sales Strategies: Many 
growers indicated that they offer dis-
counts for larger quantities or seconds. 
One reduces price for repeat pickers later 
in season. A few comments of note:
•	Our	prices	might	change	based	on	the	re-
sults of this survey and family discussion. 
•	We	have	a	problem	with	SWD.	We	sell	
these berries knowing they need to be 
processed, advertised as “jam berries” 
or “pie berries” because we hope people 
cook them. We sold them in pints and 
quarts before SWD became problematic, 
getting much better prices. 
•	We	are	going	to	begin	freeze	drying	our	
fruit. We think this market is where we 
want to be in 2019, as it gives us more 
time to shop prices and a different clien-
tele to add to our customer list.
•	We	also	freeze	and	use	them	in	value	
added products in our store, which sells 
ready to eat products. 
Answering Consumer Questions: By far 
the most frequently mentioned questions 
were “Are you organic?”, “Are these berries 

TABLE OF RESPONSES 
In the table on page 11, each line repre-
sents an individual grower’s responses. 
Prices for “Retail Stand,” “Farmers Mar-
ket,” and other similar pre-pick retail in 
the survey have been combined here as 
“Prepick Retail” – if two prices are given 
for	the	same	unit,	the	first	is	generally	
an on-farm price and the second a farm-
ers market price. “Small wholesale” is 
generally sales to local restaurants and 
stores. The market category of “Large 
wholesale,”	defined	as	sales	to	major	
marketers and supermarket chains, 
was omitted in this table due to space; 
there were fewer prices shared in this 
category.  Visit the online Survey Report 
for the complete table of responses. 

How long have you had these prices? sprayed?” and variations 
on this theme. We share 
responses to these and 
other questions in the web 
report. You may see word-
ing you can use.
Challenges and Barri-
ers to Success: To look at 
these, we grouped them 
into keyword categories. 

Many growers listed several challenges. 
It will likely come as no surprise that 
the weather was mentioned most (23 
responses), followed by labor (21) and 
SWD (13). Responses for pests, non-SWD 
or	not	specific	(12),	disease	(9),	weeds	(8)	
and wildlife/birds (5) were also common, 
so you could consider pests/diseases in 
general the greatest concern. 
Time was an issue for many: not enough 
hours in the day, getting older, getting to 
market quickly, time for food safety regu-
lations, time from expense to revenue. 
Marketing concerns included low pric-
ing at stores, marketers lowering prices 
before it’s necessary, low prices, need for 
new markets, consumers not understand-
ing agriculture.
Others: post-harvest handling, keeping 
berries fresh, berry sweetness, need for 
advice/information on varieties, fertility 
management, and other production issues. 
Resources needed: Among the resources 
growers asked for were more production 
information and opportunities, state-level 
pricing	info,	and	health	benefit	informa-
tion for consumers that was presented in 
a way to justify the prices to the consumer. 
We are listening! t
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giumarra.com  •  naturespartner.com

Join our close-knit family
of the best growers in the world

Your Partner for Excellent Service

Giumarra offers world class logistics, transportation, 
and marketing services to a select group of very 
special growers from around the globe.

To find out more about how to join the Giumarra 
family, please contact Tom Richardson at 
323.415.8330 or trichardson@giumarra.com or Alan 
Abé at 610.268.0286 or aabe@giumarra.com.
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RASPBERRIES BLACKBERRIES

PYO PrePick 
Retail

Small 
Wholesale PYO PrePick 

Retail
Small 

Wholesale
Canada

2.75/lb 4.00/lb 3.50/pint    
 45.00/flat 38.00/flat    
Northeast (Connecticut, Maine, Massachusetts, New Hampshire, 

New York, Rhode Island, Vermont)
 5.00/½pint 4.50/½-pint    

3.00/pint 4.00/pint     
4.00/pint  4.50/pint    
4.00/lb      

2.00/pint   2.00/pint   
 3.00/pint   3.00/pint  

Mid-Atlantic (Delaware, Maryland, New Jersey, Pennsylvania, 
Virgina, West Virginia)

5.00/lb   5.00/lb   
4.95/lb      
4.89/lb 4.99/½-pint

5.99/pint  2.99/lb 6.79/quart  
 24.00/flat     

3.50/½pint  2.50/½-pint 3.50/½-pint  2.50/½-pint
 4.99/pint   3.99/pint  

4.75/lb      
3.20/lb 7.00/quart     

4.50/pint 5.00/pint 4.25/pint 4.50/pint 5.00/pint 4.25/pint
 3.50/½-pint   3.50/½-pint  
 5.00/pint     
     2.00/pint

5.00/quart 4.00/quart 4.75/pint    
 3.00/½-pint 4.00/quart    
 3.00/½-pint   3.00/½-pint  

3.50/pint   3.50/pint   
 5.00/pint

7.00/quart     

 6.95/pint, 
4.00/½-pint   4.95/pint, 

3.00/½-pint  
   4.00/pint   
   4.00/quart 5.00/quart 3.50/quart
  6.00/½pint

12/lb 10.00/lb  4.00/½-pint, 
8.00/lb  

  5.50/½-pint 30.00/flat 2.00/pint  5.50/pint 30.00/flat
 3.00/½-pint

4.00/pint   3.00/½-pint
4.00/pint  

Southeast (Alabama, Florida, Georgia, Mississippi, North Carolina, 
South Carolina, Tennessee)

   6.00/lb   
      
   2.00/lb 4.00/lb  
 6.00/pint   5.00/½-pint  
   3.75/lb   
      
   4.00/lb   
     14.00/gallon

6.00/lb   6.00/lb   
     2.25/lb
    3.00/pint, 

6.00/quart  
   3.75/lb   

3.50/lb 4.50/lb  2.50/lb 3.50/lb  
   9.00/gallon 14.00/gallon, 

18.00/gallon  
   2.75/lb 6.00/quart 4.50/quart

RASPBERRIES BLACKBERRIES

PYO PrePick 
Retail

Small 
Wholesale PYO PrePick 

Retail
Small 

Wholesale
Southwest/South (Arizona, Arkansas, Louisiana, New Mexico, 

Oklahoma, Texas)
 4.00/½-pint  4.00/½-pint 4.00/½pint  
   3.00/quart

12.00/gallon  5.00/quart
19.00/gallon

   20.00/gallon  15.00/gallon
3.00/pint   15.00/gallon   

   2.50/lb 30.00/flat  
  30.00/flat   24.00/flat
   2.50/pint   
   5.00/lb   
   4.00/lb   
   4.50/lb 5.50/lb  

12.00/pint 10.00/pint  12.00/pint 9.00/pint  
   3.50/lb   
   3.25/lb 5.75/quart  

Midwest, east of the Mississippi (Illinois, Indiana, Kentucky, 
Michigan, Ohio, Wisconsin)

3.00/lb      
    3.50/lb  

7.00/lb 3.00/½-pint 3.00/½-pint 5.00/lb 6.00/lb 2.50/½-pint
3.00/lb 4.00/lb  2.00/lb 3.00/lb  

    5.00/lb 5.00/lb
 4.00/½-pint, 

6.00/pint   3.00/pt, 5.00/
qt, 18.00/gal  

  13.00/quart
50.00/gallon    

    4.00/flat 7.00/gallon
    12.00/gallon  
  4.00/½-pint, 

6.00/pint   4.00/½-pint
6.00/pint  

5.25/quart  3.35/pint    
   5.00/pint 4.00/lb, 

5.00/pint 40.00/flat
 5.00/pint   5.00/pint  

 5.00/pint, 
5.25/pint   4.50/pint, 

5.00/pint  

2.50/pint 4.00/pint  2.50/pint 4.00/pint  
  5.00/½-pint 4.00/pint    

4.00/lb 10.00/quart 8.50/quart 3.50/lb 8.50/quart  
    5.00/pint  
    6.00/pint  
 6.00/pint   5.00/pint  

3.65/lb   3.10/lb   
5.00/lb 7.00/lb 5.00/lb    

4.50/pint 6.00/pint     
Midwest, west of the Mississippi (Iowa, Kansas, Minnesota, Missouri, 

Nebraska, North Dakota, South Dakota)
   3.25/lb 5.89/lb 3.50/pint

5.50/quart
3.00/½-pint  4.00/½-pint 3.00/½-pint 3.00/½-pint  4.00/½-pint 3.00/½-pint

 3.50/pint 3.50/pint  3.50/pint 3.50/pint
   16.00/gallon   

4.00/lb  4.00/pint 4.00/lb    
Pacific Coast & West (California, Colorado, Idaho, Montana, Nevada, 

Oregon, Utah, Washington, Wyoming)
  5.00/½-pint 50.00/flat   6.00/½-pint 60.00/flat
 8.00/pint 5.60/pint  8.00/pint 5.60/pint
 4.00/½-pint     

3.50/lb 30.00/flat  3.50/lb 5.00/lb  

TABLE OF RESPONSES 
Each line represents an individual grower’s responses. See box on page 9 for more explanation, and visit the online Survey Report for the complete table of responses.  
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I N D U S T R Y  &  P O L I C Y
  N E W S

LET’S GROW TOGETHER

Founded in 1922 and third-generation owned, Wish Farms is a national 
berry grower and shipper. If you are looking for an alternative to 
market all, or part of your blackberry crop, let us help you.

Contact our Grower Relations Team:
813-752-5111
jsaca@wishfarms.com
WishFarms.com

SEEKING QUALITY GROWERS
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 R E S E A R C H   R E P O R T
Grit Weeding to Efficiently 
Control Weed Populations 
in Primocane-Fruiting 
Raspberries
By Steve Poppe, West Central Research and 
Outreach Center, University of Minnesota, 
and Frank Forcella, USDA, Agricultural 
Research Service, Morris, MN

While the majority of raspberry pro-
duction takes place in California, Oregon 
and Washington, local raspberry grow-
ers can be found throughout the United 
States. These growers use a wide vari-
ety	of	cultural	practices	that	reflect	the	
diversity of environments in which they 
live. However, a commonality throughout 
these environments is the need for proper 
weed control, especially within the crop 
row. Despite rapid increases in national 
production and sales of organic horticul-
tural crops, there is a scarcity of pub-
lished research on organic weed control 
in these systems. Research has focused 
primarily on herbicide-based manage-
ment. While herbicidal management can 
be effective, there are concerns about 
cost,	environmental	effects,	and	efficacy	
of sprays that are organically approved. 
Most herbicides are not labeled for or-
ganic use, and those that can be used are 
often not recommended on young plant-
ings when crops are most vulnerable to 
weed pressure. Thus organic growers are 
typically forced to rely on manual within-
row weeding, which is time consuming, 
labor intensive, and expensive.

There is a lack of published research 
on weed control in bramble crops, espe-
cially within-row weed control, which is 
challenging for all producers. In 1976, 
Lawson & Wiseman demonstrated the 
negative effect of within-row weeds on 

cane growth and survival. Since then 
there has been relatively little work, and 
most of it was focused on herbicide-based 
management. 

To address these issues, we investi-
gated grit weeding as an alternative weed 
management strategy in fall-bearing 
organic raspberry production. Grit weed-
ing is a practice in which a soft, abrasive 
substrate (e.g., corn cob grit) is propelled 
via compressed air towards weed seed-
lings for within-row weed control. Since 
the practice utilizes decomposable agri-
cultural waste, it is cost effective and can 
be used on organic systems. Grit weeding 
has demonstrated effective weed control 
in corn, soybean, tomato, and pepper 
without negatively affecting yields and 
was shown to control weed populations 
without damaging crop seedlings.

The rate and frequency of grit applica-
tion for effective weed control has been 
investigated, but not for use in brambles. 
In this project, we investigated the appli-
cation of grit on weeds and raspberry pri-
mocanes within the plant row compared 
to traditional hand weeding techniques. 
We measured weed popula  tion, time to 

hand weed compared 
to grit weeding, and 
raspberry plant 
growth in both 1st 
and 2nd year rasp-
berry plantings. 

The	field	study	
took place at the Uni-
versity of Minneso-

ta’s West Central Research and Outreach 
Center in Morris, MN, on a prairie mollisol 
soil	on	USDA	organically	certified	land.	
Two experiments were performed, based 
on	age	of	the	raspberry	plants.	The	first	
experiment consisted of two 76’ rows of 
1st year fall-bearing Himbo Top raspber-
ries. Four blocks of plots were created 
from these two rows. Each block con-
tained three 12’ plots, with each plot con-
taining six transplanted primocanes. One 
of three treatments (hand weeded, grit 
weeded, and non-weeded check) was as-
signed randomly to each plot. The second 
experiment consisted of one 76’ row of 
2nd year Himbo Top plants. This row was 
divided into three blocks, each containing 
two 12’ plots. Either of two treatments 
(grit weeded and non-weeded check) 
was randomly assigned to each plot with 
a block. The purpose of the experiments 
was to determine the effectiveness and 
efficiency	of	grit	weeding	for	within-row	
weed management. Grit weeding was 
performed	using	a	modified	air	compres-
sor that propelled corncob grit towards 
weed seedlings at the base of the raspber-
ry canes. Weeds typically were less than 
4” tall when treated with the grit. The 
pictures at left are “frame grabs” from a 
3-second video that shows the abrasion of 
two large pigweed seedlings.

Grit weeding applications were per-
formed 7 times between June 2 and July 
12, 2017 Hand weeding was performed 6 
times between June 12 and July 12, 2017. 
Weeds were clipped at ground level, dried 
to constant weight, and weighed in mid-
August, four weeks after the conclusion of Three-second sequence showing the abrasion and destruction of two pigweed seedlings in 

the WCROC raspberry experiments.

 

Portable grit applica-
tor in use in trans-
planted raspberry at 
WCROC. Photo taken 
in early June 2017.

http://www.tandfonline.com/doi/abs/10.1080/15538362.2015.1044694
http://www.tandfonline.com/doi/abs/10.1080/15538362.2015.1044694
http://onlinelibrary.wiley.com/doi/10.1111/j.1365-3180.1976.tb00396.x/abstract
http://onlinelibrary.wiley.com/doi/10.1111/j.1365-3180.1976.tb00396.x/abstract
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Grit Weeding to Efficiently 
Control Weed Populations
Continued from previous page
weeding.

Results and Analysis
All of the annual broadleaf and grass 
plants succumbed nicely to the grit ap-
plication in each experiment. The most 
abundant weeds were common lambs-
quarters and redroot pigweed. These 
plants were eliminated by hand-weed-
ing in the hand-weeded treatment and 
grit-weeding in the grit treatment. A 
troublesome “weed” that remained in the 
grit-weeding treatment was bluegrass – it 
had been used for planting between the 
raspberry rows, and some seeds fell into 
the within-row areas. The bluegrass may 

look delicate, but it withstood grit abra-
sion	quite	well,	as	it	does	in	sports	fields.	

Within the 1st year planting experi-
ment, hand- and grit-weeded treatments 
had similarly low amounts of average 
weed dry weight, and both were consid-
erably less than that of the weedy check. 
This shows that for our experiment, grit 
weeding was as effective as hand weeding 
at suppressing within-row weed pressure. 
However, average total weeding time was 
higher in the grit-weeded treatments than 
hand weeded. While this implies that grit 
weeding may be a more labor-intensive 
technique than hand weeding, we believe 
that a simple design alteration may con-
siderably reduce grit-weeding times. The 
majority of grit weeding time was spent 
on control of bluegrass whose lightweight 
seeds had dispersed at sowing from the 

between-row walkways into 
the within-row bramble 
areas. Thus, we advise not 
to sow bluegrass at or close 
to the time of primocane 
transplantation. Furthermore, 
a single manual hoeing can 
eliminate the bluegrass, as 
was the case in the hand-
weeded treatment. 

In the 2nd year experi-
ment, block size limited the 
number of treatments to only 
grit-weeding and a weedy 
check. Weed emergence 
began much earlier in this ex-
periment and included winter 
annuals	such	as	field	pen-
nycress. Consequently, grit 
applications commenced ear-

lier, but also had to cease earlier to avoid 
injury to the rapidly developing raspberry 
plants. A total of two grit weedings were 
made between late April and late May. 
Average weed dry weights of the grit and 
weedy check treatments of the 2nd-year 
experiment were recorded in mid June, 
about two weeks after the cessation of 
grit-weeding. All aboveground weed 
growth within each plot was cut and col-
lected. Some weed regrowth occurred, 
which was cut and harvested near the end 
of the growing seaon in August. Early grit-
weeding greatly reduced weed biomass in 
the 2nd-year planting, which effectively 
eliminated early-season weed-raspberry 
competition. By August regrowth of 
weeds had occurred in both treatments, 
but raspberry plants were so large by 
then that the presence of weeds was not 
easily noticeable in either treatment.

When the raspberry plants them-
selves in the 1st-year planting were cut, 
dried, and weighed, dry weights within 
the hand- and grit-weeded treatments 
were similar, while plants within the 
weedy check had lower dry weights. This 
showed that grit-weeding and hand-

At left: First-year raspberry plot that was grit-weeded. Photo taken 12 July 2017. Note tufts of bluegrass within the plots; these originat-
ed when adjacent alleys were seeded with bluegrass. Center: First-year raspberry plot that was hand-weeded. Photo taken 12 July 2017. 
Note bluegrass alleys around plot. At right:  First-year raspberry plot that served as a weedy check. Photo taken 18 July 2017. Note that 
size of weeds obscures raspberry plants.

Average weeding time of hand- and grit-weeded 
treatments within 1st-year experiment. Grit weeding 
was performed 7 times between June 2 and July 12. 
Hand weeding was performed 6 times between June 12 
and July 12.

This project was funded by a grant 
from the North American Bramble 
Growers Research Foundation in 2017. 
The full report, with all tables and 
figures,  is posted in the “Research 
Foundation” section of www.raspber-
ryblackberry.com. The Foundation’s 
funds come from nursery contributions, 
individual and industry donations, and 
a percentage of NARBA member dues.
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 R E S E A R C H   R E P O R T

weeding were equally effective at increas-
ing raspberry plant vigor via reducing 
weed competition.

Conclusions
In this project we demonstrated that grit-
weeding displays similar effectiveness 
at reducing weed pressure and increas-
ing raspberry vigor as hand-weeding. We 
maintain that careful choice of walkway 
material in future experiments will likely 
reduce grit-weeding times, possibly at 
or below average hand-weeding times. 
However, even using our observed weed-
ing time averages, growers may still 
prefer grit-weeding over hand-weeding 
techniques because grit-weeding is a 
more mechanized technique that is less 
stressful on the grower, requiring little 
to no bending or crawling. The physical 
ease of grit weeding may be preferable to 
growers, even if it may take more time to 
conduct. We recommend that future ex-
periments analyze the use of grit weeding 
in plots with walkway groundcovers that 
are not naturally resistant to abrasion 
(i.e., not turf grasses), and also examine 
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NARBA is pleased to welcome the Associ-
ation des Producteurs Fraises et Fram-
boises du Quebec as its newest member 
organization	in	our	“affiliate	member”	
category.  The Association represents the 
more than 300 strawberry and raspberry 
producers in Quebec.  Learn more at its 
website, www.lesfraichesduquebec.com.

 N E W  M E M B E R S 

NARBA also welcomes new mem-
bers Chester Allen (Virginia), Scott 
Beddard (Washington),  Aaron Stierle 
(Alaska), and William, Billy & Gina  
Moses (Georgia). 

We welcome back members Peter 
Rhodes (Saskatchewan), AgBiome 
(North Carolina), and Megan Shoenfelt 
(Ohio),  whose renewals were received 
too late to include in the 2018-2019 
Membership Directory.
Corrections to the printed directory: 
• Boston Mountain Nursery should 

have been included in the list of sup-
pliers (nurseries) on page 29.

• Pelemix’s address is PO Box 13758.
An up-to-date directory of members can 
always be found in the Members Only 
section of www.raspberryblackberry.
com. Suppement pages to the print 
directory will also be also posted there  
occasionally throughout the year – the 
first	one	includes	these	new	members	
and corrections. You can download and 
print these pages and attach them to the 
print directory. t

the potential of granular fertilizers  being 
incorporated into grit mixtures. This 
“ferti-weeding” or “weeding-and-feeding” 
may build plant-available fertility while 
simultaneously reducing weed pressure. t
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Working together to promote 
the production and marketing 
of raspberries and blackberries.

Order NARBA’s Recipe Brochures 
for this harvest season now! 
These full-color trifold brochures include 
recipes, instructions for picking, handling, 
washing and freezing, and health benefits, 
with space to stamp or sticker your farm 
information. Order form at www.raspberry-
blackberry.com/about-narba/ or contact the 
NARBA office for more information. 
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